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BcsCUsll (Hypothesis)
A (Variable)
ASCUalL (Concept)
RYall (Construct)
(QotHet (Deduction)
VIHe (Induction)
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udeatelL A2 Ust(Survey Research)

A 5H AU (Case Study)

l-J\C'?.{'LSdC't&ﬂ V@AY (Evaluative Research)
%lé@{lOﬂ SENE (Participatory Research)
(Bacs Al uat (Action Research)
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Hl@rﬂaﬂ HLUdS&Rﬂ(LeveI of Measurement)
HERLs, HEAYU Wal GECELS (Mean, Mode, Median)
u%t%l-ud,@%dl? (Dispersion, Range)

U219 (AAASL (Mean Deviation)

ul-ll@d Quctet (Standard Deviation)

21(1918 Quctet (Quartile Deviation)

}sAoluLs (Co-relation)



